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Tom Stempel : American Audiences on Movies and Moviegoing before purchasing it in order to gage whether or
not it would be worth my time, and all praised American Audiences on Movies and Moviegoing:

0 of 0 people found the following review helpful. Audiences speak back to the screenBy Maryanne Raphael This book
explores the meaning and effect of movies on American audiences since 1948. Author Tom Stempel, film historian


http://f3db.com/pub/links.php?id=0813121833

and cinema professor, researched the book by personal observations of audiences, by studying Box Office results and
with a questionnaire on what audiences think and feel. His moviegoers describe their earliest and most memorable
experiences. Just as Hollywood often holds up amirror to our society, Tom Stempel allows the audience to hold up a
mirror to Hollywood. After Psycho, no one felt comfortable in the shower. After Jaws, many people were afraid to
swim in the ocean. The Exorcist scared everyone. In their own words people tell how Hollywood films helped them
form and transform their personal concepts of reality and examine the meaning of their lives: "Easy Rider was a
statement of our generation. Getting on motorcycles and just riding around the country with long hair flowing in the
wind was what | and so many others wanted to do."Ira Katz"'My father took me and my sistersto see The Apple
Dumpling Gang. | had never seen my father happier" Angela West"It was like some kind of religious ritual
initiation...as if she were bringing meinto a new secret world where special knowledge and power would be passed on
from her to me." Peggy Dillery, seeing Cleopatra with her Grandmother” The Ten Commandments had a pretty big
influence on the shaping of my religiousview," T. Taylor"It wasin amovie theatre that | kissed my first girl, felt my
first breast, and had my first mutual touching below the waist..." Brad LongAmerican Audiences on movies and
MovieGoing shows how movies change audienceslives and how New Lifestyles change the movies. It reminds us
how Hollywood sees itself as the heart of America. This easy to read, well researched, entertaining book will appeal to
professional moviemakers as well as the average moviegoerMaryanne Raphael, Writers WorldO of 0 people found the
following review helpful. About the human side of "going to the movies'By Midwest Book ReviewTom Stempel is
professor of Cinema at Los Angeles City College and draws upon his considerable expertise to examine the complex
relationship between the audience and the movies. In addition to examining box office statistics, Stempel surveyed
more than 150 moviegoers about the human side of "going to the movies', and the public side of movies as distinct
and separate from critics or directors perceptions on the film industry. Stempel notes the viewers varied responses and
personal recollections to some of the great classics of film as he looks at each of the great eras of movie making from
the glory days of studio dominance in the 1940s through the bleak years studio system collapse in competition with the
advent of television, to the rise and diversity of the independent and contemporary film makers of today. American
Audiences On Movies And Moviegoing is very highly recommended and unique reading for students of film history
and American popular culture.

A unique perspective on half a century of American cinemafrom the audience's point of view. Tom Stempel goes
beyond the comments of professional reviewers, concentrating on the opinions of ordinary people. He traces shifting
trends in genre and taste, examining and questioning the power films have in American society. Stempel blends
audience response with his own observations and analyzes box office results that identify the movies people actually
went to see, not just those praised by the critics. Avoiding statistical summary, he presents the results of a survey on
movies and moviegoing in the respondents own wordswords that surprise, amuse, and irritate. The moviegoers
respond: "Big bad plane, big bad motorcycle, and big bad Kelly McGillis."On Top Gun"All | can recall were the slave
girls and the Golden Calf sequence and how it got me excited. My parents must have been very pleased with my
enthusiasm for the Bible."On why a seven-year-old boy stayed up to watch The Ten Commandments'| learned the fine
art of seduction by watching Faye Dunaway smolder."A woman's reaction to seeing Bonnie and Clyde"At age fifteen
Jesus said he would be back, he just didn't say what he would look like."On E.T. "Quasimodo is every seventh
grader."On why The Hunchback of Notre Dame should play well with middle-schoolers'A moronic, very
'Hollywoody" script, and a bunch of dancing teddy bears."On Return of the Jedi"l couldn't help but think how Mad
magazine would lampoon this." On The Exorcist

From Library Journal Critic Pauline Kael has said, "I had trouble dating because | often disagreed about the quality of a
movie." Movies have that kind of intimacy for some people. In this book, ordinary people talk back to the screen,
describing early movie-going memories (dating back to 1948), family nights at the drive-in, growing up with movies
in the early days of television, and loving and hating movies in the 1960s. (Hitchcock's Psycho shocked and titillated
audiences with its psychological complexity in 1960, which opened the way for other controversial films.) Other
topics include the always popular subject of sex in the cinema, the influence of VCRs, coping with movie pestsin the
multiplexes, and our changing response to films as we age. Lively, divergent reactions to classics and box-office hits
are also included. Responses were gathered by questionnaire. Some contributors expand our knowledge of movies,
while others, like the guy who was turned on by watching dancing girls writhe before the Golden Calf in The Ten
Commandments, seem more than a bit silly. Kael writes that "mediocre pop art is alot more fun than failed high art,
and it's more fun to write about.” Thisbook isn't a mgjor contribution to film literature on the level of Kagel's criticism,
but it deservesits place in in-depth film collections.DStephen F. Rees, Levittown Regiona Lib., PA Copyright 2001
Reed Business Information, Inc. "A refreshing antidote to dry statistical summary, Stempel's entertaining tome offers a
different perspective on a half-century of American cinema." American Cinematographer"A highly charming and
provocative study of audiences." American Studies'Deflates ‘artistic' opinions about directors by using box-office
grosses and audience response as a measuring rod."Choice"A sprawling look at the last fifty years of American movies



and how audiences responded to them." Cineaste" Does something that most academically oriented cinema-rel ated
books don't: he gets in touch with the magic of the movies." Creative Screenwriting"Obligatory reading for serious film
goers and film makers alike. Written with charm and style, this book gives the audience perspective on movies as no
other book has done. Insightful."David Brown"A fascinating glimpse into history."Express Books'In drawing our
attention back to the audience, he has rendered a service by reminding us that a reciprocal relationship exists between
the filmmaker and audience. All too often we tend to ignore the latter." Film History" The results reflect the ideas of
anyone who has ever sat down with an overpriced combo of popcorn and soda: some movies are great, others are
stinkers, and when it comes right down to it, the opinions of professional critics don't amount to a hill of
beans."ForeWord"A great ideafor abook."Lexington Herald-Leader"In this book, ordinary people talk back to the
screen, describing early movie-going memories, family nights at the drive in, growing up with moviesin the early
days of television, and loving and hating movies in the 1960s. Other topics include the always popular subject of sex
inthe cinema. . . and the our changing response to moviesasweage. . . . . Lively, divergent reactions to classics and
box-office hits are also included."Library Journal" Stempel draws upon his considerable expertise to examine the
complex relationship between the audience and the movies. . . . Very highly recommended and unique reading for
students of film history and American popular culture."Midwest Book "Gives voice to the audience." PlusAbout the
AuthorTom Stempel, professor of cinemaat Los Angeles City College, is the author of numerous books, including
FrameWork: A History of Screenwriting in the American Film.



